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Disclaimer

The information contained in our presentation is intended solely for your personal reference only. Investment involves risk. Prospective should understand the
characteristics of Securities and study information about Plan B Media Public Company Limited (“Plan B” or the “Company”) before making a decision to invest
in Securities.

This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be
considered as a recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are
subject to various risks and uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement
that are not historical facts. These statement can be identified by the use of forward-looking terminology such as “may”, “will”, “expect” , “intend”, “estimate”,
“continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These
assumptions involve risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results,
performance or achievements expressed or implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or
representation of the Company as to the future.
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Source: Google, Macrobond
Note: This chart shows how the number of visitors to places has changed compared to baseline days (the median value for the 5-week period from 3 Jan to 6 Feb 2020)

For Thailand, Omicron impact on activity has been 
mild compared to previous waves

Thailand, mobility, the whole country, compared to baseline
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Mobility remains above 90% of the pre-COVID level 
despite a surge of Omicron infections
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Media ad spending in 1Q 2022 amounted to THB 27,999 million, an increase of 3% over the same period last year. 
It was significantly improved from the growth of the media spending for OOH media & cinema media.
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Back on growth track: A strong rebound in 1Q 2022 
leads to a positive outlook in the media industry in 2022

Note: *Source: Non-digital Nielsen Media Research
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2017 1Q 2022

8,084 9,479 12,402 16,928 19,555 21,058 23,315 6,192 6,760

2015 2016 2017 2018 2019 2020 2021F 1Q 2021 1Q 2022

9,319 11,705 13,205 13,975 14,548 11,715 10,385 2,612 3,115
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84,392
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15,702 15,000
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TV Out of Home Online Total 1QOut of home and TransitTV

Online Cinema Print

Radio

In-store

+9%
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-4%

2018 2019 2020 2021 2022F 1Q 2021

27,239 27,999

+3%

+19%



Going forward, global research demonstrates that 
marketers are returning to traditional advertising
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7 Drivers that rise the traditional advertising

▶ Breaking through the digital

▶ Capitalizing on consumers’ trust in traditional advertising

▶ Preparing for the decline of third-party cookies

▶ Tapping the growing medium of podcasting

▶ Exploiting the digital lift of traditional

▶ Fine-tuning brand and market fit

▶ Revisiting digital effectiveness

Source: https://hbr.org/2022/04/why-marketers-are-returning-to-traditional-advertising

https://www.instagram.com/p/CdNtoYxJJYw/

“When used together, traditional and digital marketing 

can reach more audiences, build and keep trust, and 

motivate buying from consumers who otherwise might 

tune out marketing messages.”
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(THB mn.) 1Q 2022 4Q 2021 1Q 2021 %QoQ %YoY
Revenue from sales and services 1,209 1,224 1,024 (1.2) 18.0
Other income 24 43 22 (43.8) 8.0

Total revenues 1,233 1,267 1,047 (2.7) 17.8
Cost of goods sold 871 903 837 (3.6) 4.0

Gross profit 337 321 187 5.2 80.7
Selling and administrative expenses (SG&A) 167 157 120 6.4 38.9

Share of profit (loss) from investments in joint venture and associates (6) (7) (10) 22.4 41.7
Earnings before interest and tax (EBIT) 195 207 89 (5.8) 118.8

Interest expense 37 43 52 (14.0) (28.1)
Tax expense 51 17 13 204.5 289.0

Equity holders of the Company 104 151 37 (31.0) 181.2
EBITDA(1) 358 348 260 2.8 37.5

Gross profit margin 27.9% 26.2% 18.2%

SG&A to sales and service 13.8% 12.8% 11.7%

EBIT margin 16.1% 16.9% 8.7%

Net profit margin (equity holders of the Company) 8.6% 12.4% 3.6%

THB 1,001 mn, 83%

THB 208 mn, 17%

Out-of-home media

Engagement marketing

THB
1,209 mn.

(1) Excluding the impact from the TFRS16

Key performance factors

▪ PLANB's operating revenue for 1Q 2022 reached THB 1,209 million, 
representing an increase of THB 185 million or 18.0% YoY. The increase was 
mainly driven by a significant increase from all types of out-of-home media, 
which grew in line with media ad spending 

▪ PLANB's net profit attributable to the equity holders of the Company for 
1Q 2022 of THB 104 million, increasing THB 67 million or 181.2% YoY due to the 
increase in out-of-home revenue together with the higher gross profit margin 
during the quarter

1Q 2022 operating revenue breakdown contribution 

Consolidated financial overview
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Overall performance
Earnings increased significantly compared to the same period last year
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Media capacity

Key financial 
ratios
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12Note: * Including the right of use asset
* * Adjusted by excluding the right of use assets

4,345 4,569
5,070

6,930
7,486

69.0% 76.0% 73.0%

43.5% 43.1%
≈60.0%

2017 2018 2019 2020 2021 2022F

Utilization rate

AQUA

≈8,750



Financial position

20% Non-current liabilities

Assets breakdown (THB mn.) Liability & equity breakdown (THB mn.)

Cash flow (THB mn.) CAPEX (THB mn.) 

9,787 9,838 

4,030 2,862 

13,764 
12,700 

31 Dec 2021 31 Mar 2022

71%

29%

77% Non-current assets

23% Current assets

▪ As of 31 Mar 2022, total assets were THB 12,700 mn., a decrease of 7.7% from 31 Dec 2021 
due to lower cash and cash equivalents. 

7,360 7,707 

2,662 2,562 

3,742 2,431 

13,764 
12,700 

31 Dec 2021 31 Mar 2022

53%

19%

27%

61% Equity

19% Current liabilities

Beginning cash
1 Jan 2022

CFO CFI CFF Ending cash
31 Mar 2022

Actual 3M 2022 Budget 2022

New project * 165 450-600

Renovate 24 250-400

Total CAPEX 189 ≈ 700-1,000

▪ As of 31 Mar 2022, total liability & Equity were THB 12,700 mn., a decrease of 7.7% from 
31 Dec 2021 due to lower short-term loans from banks and trade and other payables.

13FX 
adjustments

* Mainly from 7-Eleven installation and static media expansion

0.87x 0.67x

0.60x 0.50x

D/E Ratio

Net D/E Ratio
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15

NFT Highlight
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Sports and Tourism News

Sports and Tourism Content

Live-streaming and Recording for any sporting event

Broadcasting contents to online channels

Content 
Category

Television channel in the type of sports programs of Thailand 

Owner: Sports Authority of Thailand and Ministry of Tourism and Sports

Expand our 
ecosystem

Enhance 
sport content 
distribution 

business

Collaboration 
with the 

government 
ministry of 
Thailand 



Bringing out fighter’s true character outside the boxing ring for the first time ever

Rajadamnern Stadium was back on schedule starts 
from February 2022
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RAJADAMNERN : THE REBRAND & RENOVATION
THE ONLY GLOBAL STANDARD SPORTAINMENT COMBAT SPORT  STADIUM IN THAILAND



2022 PLANB targets and CAPEX after the acquisition of AQUA
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Revenue1

THB 6,400 – 6,700 mn
Utilization rate3

>60%
CAPEX4

THB 700 – 1,000 mn
Media capacity2

≈THB 8,750 mn

Note:
1. Consolidated total revenue comprises OOH media, including AQUA + engagement marketing business + other revenue. 
2. Media capacity is from out-of-home media of Plan B (THB 8,000 million) and AQUA (THB 750 million) (Apr-Dec 2022). 
3. The utilization rate could change depending on the situation and external factors.
4. CAPEX mainly comes from the renovation of Plan B TV, Twin Tube and Show DC.
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THANK YOU

@planbmedia |www.planbmedia.co.th

Follow our 
inspirational media


